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Published by HdL Companies in Summer 2024

SALES TAX UPDATE
CITY OF MORENO VALLEY

1Q 2024 (JANUARY - MARCH)

7 Eleven
Amazon Fulfillment 
Center ONT6
Amazon MFA
Car Pros Kia
Chevron
Costco
Deckers Outdoor
Food 4 Less
Harbor Freight Tools
Home Depot
Lowes
Macy’s
Moss Bros Chevrolet
Moss Bros Chrysler 
Jeep Dodge Ram Fiat
Moss Bros Gmc
Moss Bros Honda
Moss Bros Toyota

Premier Hyundai Of 
Moreno Valley
Robertsons Ready Mix
Ross
Stater Bros
Target
TJ Maxx/Home Goods
United Material 
Handling
Walmart Supercenter

Moreno Valley’s receipts from January 
through March were 1.4% below the first 
sales period in 2023. Excluding reporting 
aberrations, including late payments, 
receipts for the period were up 0.8%.

The results of the business and industry 
group were strong enough to offset the 
lagging sales in other retail groups and 
provide a modest gain in total receipts. 
This came about because several 
taxpayers within the business/industry 
group received one-time orders, while 
several others saw a jump in seasonal 
demand. Not to be ignored is the fact 
the restaurant group managed a small 
gain, likely due to higher menu prices as 
patrons cut back on the number of times 
they dine out. 

Looking at the retail groups with the 
largest negative impact this quarter, 
only one new car dealer reported 

higher sales. This brings to five, the 
number of quarters in which new car 
dealers reported fewer sales. Next is 
the construction group, which saw fairly 
steady sales of materials, but a lack of 
new projects cut the bottom line.

A minor sales decline was reported 
by the gas station group, which saw 
prices vacillate during the period. Sales 
of general consumer goods were also 
off, but only slightly, as many retailers 
reported more foot traffic and growing 
sales. The recent closure of one outlet 
skewed the final total for this group.  

Net of aberrations, taxable sales for all 
of Riverside County declined 0.3% over 
the comparable period while those of 
the Southern California region were flat.

TOTAL: $ 8,380,445

 0.8% -0.3% -0.2%

COUNTY STATE

MORENO VALLEY

1Q2024
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TOP NON-CONFIDENTIAL BUSINESS TYPES

Q1 '24*
Moreno Valley
Business Type Change Change Change

County HdL State

5.6%4.4%2.3% 1,708.0 Fulfillment Centers

-10.4%-3.7%-14.1% 827.1 New Motor Vehicle Dealers

-0.9%-3.4%-0.9% 582.6 Service Stations

2.7%6.7%1.8% 509.1 Quick-Service Restaurants

-1.0%0.5%0.7% 443.7 Building Materials

2.4%2.1%-1.5% 384.1 Casual Dining

2.8%2.7%2.1% 279.3 Grocery Stores

7.7%8.7%12.5% 202.7 Family Apparel

-3.2%-3.8%-4.1% 120.8 Automotive Supply Stores

2.1%1.3%1.7% 111.9 Fast-Casual Restaurants

*Allocation aberrations have been adjusted to reflect sales activity *In thousands of dollars

REVENUE BY BUSINESS GROUP

Moreno Valley This Quarter*
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SALES TAX UPDATECITY OF MORENO VALLEY1Q 2024

STATEWIDE RESULTS

�California’s local one cent sales and 
use tax receipts during the months 
of January through March were 
0.2% lower than the same quarter 
one year ago after adjusting for 
accounting anomalies. The calendar 
year first quarter is traditionally the 
lowest sales tax generating period; 
however, returns were more on par 
with the comparison period. 

One of the only sectors continuing 
to display declines was autos-
transportation. High interest rates 
created more expensive long-
term financing costs.  Combined 
with a dramatic cost of insurance 
coverage rate spike, this group 
declined 7.5%.   

Fuel and service stations was the 
other sector with a drop over last 
year. As California drivers embark 
on summer travel, they’ll do so with 
slightly elevated gas prices versus 
2023, probably yielding the final 
period of negative results for the 
category heading into 2025. 

During this post-holiday shopping 
period, general consumer goods 
experienced a soft rebound 
with very modest 0.5% growth. 
Although retailers selling gas were 
hurt by fuel prices, it did not stop 
family apparel and department 
stores from lifting revenues. 

Restaurant activity contributed 
constant growth of 2.1%. Only 
fine dining establishments remain 
hindered as more affordable menus 
are preferred. Also, it appears some 
eateries made operational changes 
while implementing AB 1228; 
however, there isn’t enough data 

yet to understand if this new bill 
impacted revenue.

Seemingly  dramatic one-time 
events helped boost business-
industry, as investments in office 
supplies-furniture and energy 
projects were a significant reason for 
3.6% gains this quarter. Additionally, 
strong fulfillment center direct 
payments demonstrated sustained 
logistical expansion. When 
coupled with improved returns 
via the countywide use tax 
pools, customers demonstrated 
e-commerce preferences for
obtaining various goods. Overall

pool allocations improved 1.6%.

Statewide, 2024 begins in a more 
positive fashion compared to the 
recent trends of 2023. Buoyed 1st 
quarter results may signify ‘the floor’ 
helping ease tax revenue concerns 
while awaiting the next growth 
cycle. The Federal Reserve and 
their position with the Fed Funds 
Rate remains the most probable 
component between economic 
stagnation or spring-boarding 
consumer spending. Tourism and 
local travel in the coming summer 
period could further inspire 
confidence.
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CITY OF MORENO VALLEY
PER CAPITA SALES TAX SURPLUS/GAP COMPARISON - 4 QUARTERS ENDING 

4Q 2023ADJUSTED FOR
ECONOMIC DATA
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The above graph compares per capita sales tax generated from targeted retail categories against countywide averages. A retail surplus suggests 

the community is capturing its local market for that category of goods plus attracting shoppers from outside the jurisdiction. A retail gap suggests 

the possibility that residents may have a greater demand for products in the specific category than is being satisfied by local businesses. The 

information is provided only as a general starting point in identifying new opportunities and is solely based on your jurisdiction's population. It is not 

market specific and does not factor in traffic patterns, demographic characteristics or potential competition within the market area but outside your 

jurisdiction's boundaries. For a comprehensive and detailed analysis of potential opportunities that your market can support, contact 

ECONSolutions@hdlcompanies.com
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CITY OF MORENO VALLEY

PER CAPITA SALES TAX SURPLUS/GAP COMPARISON - 4 QUARTERS ENDING 

4Q 2023

  Retail Category Per Cap Sales 

Capture (+) or Gap (-)

Sales Tax 

Deviation

Typical Sales Per 

Sq Ft by Retail Type

Approx Sq Ft to 

Close Gap

Department Stores $28 $59,154 $175 n/a

Variety Stores   12   24,203 100 n/a

Shoe Stores (5) (11,102) 200 6,000

Men's Apparel (9) (18,808) 225 8,000

Fast-Casual Restaurants (16) (33,201) 520 6,000

Convenience Stores/Liquor (19) (40,366) 375 11,000

Drug Stores (20) (41,637) 350 12,000

Jewelry Stores (23) (48,844) 500 10,000

Quick-Service Restaurants (28) (57,675) 500 12,000

Art/Gift/Novelty Stores (37) (77,442) 150 52,000

Grocery Stores (37) (77,463) 110 70,000

Women's Apparel (42) (87,586) 375 23,000

Automotive Supply Stores (44) (90,814) 275 33,000

Auto Repair Shops (63) (131,909) 215 61,000

Office Supplies/Furniture (64) (134,326) 225 60,000

Sporting Goods/Bike Stores (71) (146,865) 225 65,000

Fine Dining (71) (147,927) 800 18,000

Home Furnishings (100) (208,956) 175 119,000

Electronics/Appliance Stores (141) (294,292) 500 59,000

Specialty Stores (146) (303,852) 175 174,000

Discount Dept Stores (162) (338,157) 475 71,000

Family Apparel (174) (363,360) 375 97,000

Casual Dining (288) (600,414) 525 114,000

Lumber/Building Materials (326) (679,460) 300 226,000

Service Stations (585) (1,218,949) n/a n/a

Average sales per square foot are based on HdL's overview of average statewide chain store sales. The square footage needed to close the gap is 

only on approximation and specfic demand will vary with regional and local market conditions and individual retailers.
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 source: California Association of Realtors

Moreno Valley Residential Sales Appreciation 

Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec

2012 $155,806 $148,379 $158,457 $159,063 $159,695 $170,158 $162,778 $175,356 $170,980 $171,884 $181,844 $182,688

2013 $184,013 $187,014 $193,975 $206,733 $203,470 $212,171 $215,224 $223,534 $225,921 $234,723 $227,560 $234,703

2014 $244,637 $241,438 $234,167 $240,437 $245,235 $253,281 $252,161 $251,982 $262,920 $249,157 $256,039 $247,871

2015 $247,996 $260,026 $259,674 $260,332 $260,859 $273,458 $271,694 $268,219 $278,037 $280,541 $273,001 $277,400

2016 $286,304 $276,377 $279,964 $290,846 $287,501 $294,554 $292,043 $292,843 $301,148 $289,094 $306,217 $301,119

2017 $293,949 $298,125 $301,142 $309,603 $309,199 $312,952 $312,620 $332,272 $309,760 $317,179 $319,745 $327,948

2018 $319,870 $329,746 $325,365 $329,049 $339,337 $340,530 $340,394 $348,898 $351,176 $344,269 $346,989 $340,812

2019 $348,617 $350,571 $345,863 $351,275 $352,336 $358,415 $349,300 $363,621 $369,497 $368,256 $347,248 $367,039

2020 $356,717 $368,939 $373,671 $380,066 $367,865 $374,434 $392,714 $397,125 $396,500 $397,040 $409,743 $421,460

2021 $422,575 $436,375 $441,565 $480,745 $467,507 $462,020 $482,776 $487,037 $502,812 $502,939 $497,124 $519,430

2022 $520,453 $583,858 $536,407 $559,631 $553,778 $557,058 $558,308 $540,450 $538,880 $515,000 $489,000 $515,000

2023 $499,000 $496,000 $515,000 $511,000 $545,000 $532,000 $558,000 $550,000 $539,000 $545,000 $530,000 $540,000

2024 $525,000 $538,000 $538,000 $575,000 $550,000 $570,000
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